
To open or not to open – that is still the question! 
In an article published on 11th December 2013 in Alexandra’s The Standard newspaper, I posed a 

series of questions surrounding weekend trading in Alexandra. This was an attempt to begin a 

dialogue. Well, the questions that were posed in that article certainly have started a conversation! 

Since the article went to print, I have had numerous people contact me – in person, over the phone 

and via email. The vast majority have expressed their desire for weekend trading in Alexandra – for 

the benefit of traders, the tourism industry, and the broader community – locals and visitors alike.  

In the first instance, I would like to provide you with a quote from prior Caulfield business operator, 

Frank Penhalluriack, who in the 1980s was convicted and spent 19 days in prison for his refusal to 

pay around half a million dollars in fines associated with his breaching of the then Victorian fair 

trading laws, by consistently opening his hardware store outside of the legislated times. 

“To me, shopping hours and trading days have nothing to do with the Government 

[or anyone else for that matter]; it is a free enterprise system. The days I want to 

open and the hours I want to open are between me and my customers.” 

Ultimately it is an individual business decision whether ‘to open or not to open’, and that decision, I 

imagine will be based on demand. But how do businesses determine demand when they are closed? 

One way is via customer feedback. If you as a customer want to provide a business with your custom 

on a Saturday afternoon or a Sunday – let them know. If we as a community can demonstrate to our 

businesses that it is worthwhile for them to be open on the weekends, then we might elicit change.  

From a tourism perspective, I can demonstrate by way of the National Visitor Survey conducted 

quarterly by Tourism Research Australia that there is latent demand in our area for providing visitors 

with opportunities to go shopping for pleasure. Visitation statistics compiled for our Goulburn River 

Valley Tourism region for the Year Ending December 2012 indicate that only around 12% of the 

Domestic Overnight Visitors to our region went shopping for pleasure. This is compared to the state 

figure for Domestic Overnight Visitation to Regional Victoria as a whole, which is 20% of visitors. 

That makes sense when you consider that a majority of domestic (Australian) leisure travel occurs 

within a traditional workplace environment at the time when a majority of people have time off – 

that is to say, on the weekends. If our shopping opportunities are not available for visitors on 

weekends, when they are visiting our area in their leisure time, and wanting to go shopping for 

pleasure, then we are missing out on new dollars coming into our area from the tourism industry. 

However, if we are to capitalise on this latent demand, it will need to be on a collective basis, not on 

an individual business basis, and it will need to be via a consistent extension of our shopping offering 

to weekends generally, not just sporadically on various long weekends and during holiday periods. 

Locals and visitors need to feel confident that the services they are seeking will be available to them 

when they want them, and that there will be a critical mass of sufficient options available to them.  

Finally I would like to stress that it is not just about money. It is also about community wellbeing. It is 

about us co-creating a community that serves us all well. To reiterate, a 2012 Monash University 

Centre for Australian Retail Studies report quoted in The Age recently, stated that “increased trading 

hours … on weekends is considered a ‘key factor’ for … liveability and attractiveness to visitors.”  

If you feel passionately about weekend trading in Alexandra, engage with others to explore the 

opportunities to make it happen. Ask your local traders to consider opening on the weekend, and 

make the effort to support the ones that do. Please, let’s continue to work together to increase the 

attractiveness of Alexandra as a vibrant destination, a magical place to live, work, invest and visit.  

Cindy Ferguson, Alexandra business owner/ operator and ten-year resident in the Alexandra District 


